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%ﬁ Designation: Senior Assistant Professor g@
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%ﬁ Education: PhD, IBS Hyderabad, IFHE (deemed to be university), [2016] ?fé
o MBA, NSHM, Kolkata (Madurai Kamraj University) [2009] ‘;g
gﬁ B. Com (Hons) Lucknow University [2004] %ﬁé
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