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Name: Dr. Jitendra Yadav

TRY

Designation: Assistant Professor
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PER

g8

Consumer Behavior

R

Integrated Marketing Communications

PR

S S SR BT

Research Interest:  Influencer Marketing
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Functional Analysis of Behavior
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Education: Ph.D., Indian Institute of Information Technology,
Allahabad, 2022

MBA, Babasaheb Bhimrao Ambedkar University,
Lucknow, 2017
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India Using Blockchain Technology. In The Convergence of Artificial Intelligence and Blockchain
Technologies (pp. 393-410). WORLD SCIENTIFIC. https://doi.org/10.1142/9789811225079_0018
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