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Hows the Josh?Well the josh and the spirits are
at its peak.With revolutionary retaliation that has been
taken by Indian Air Force, We salute the Courage of
Mother India. On this proud note, we as ARC would like
to spread the message of Zero Tolerance against Any
kind of Injustice. “Pen has always been mightier than
sword” and Connections has always been a testimo-
ny of that. The beautiful journey of MBA has come to
an end and as | write this, it makes me feel immensely
Nostalgic cherishing the beautiful memories of 2 years
in Mini India-as IBS is famously known.This jungle has
given us abundance of priceless memories which will
==/ remain etched in our hearts forever. The Josh will never
~ Fade and the spirits will aways be as High just like the
flags of Indian Army. As we officially sign off, we would
take a part of IBS along with us and leaving behind a

':,"-_- part of us in this beautiful paradise. As its said that the
<.~ “Show must Go On”, we pass on the legacy to the fresh
t\,i Faces of ARC, each one being A pandora box of Mag-
v ic and Creadtivity. They are back with a bang with the
brand new 13th edition of Connections. Connections

is not just about publishing content but About Raising

a voice and making every voice reach the mass. We
have been amazingly grateful to our fantastic Readers

who have always shown lot of Love to the work that

we do. It helps us to come up with excellent versions
from the best. So here’s unleashing the latest edition
proudly. Keep the Josh High. Keep Reading, stay up-
dated and stay ahead from the rest because you

are meant to stand out. As | officially sign off, wishing
everyone Good health, luck and prosperity. Jai Hind

Happy Reading!
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- hose of you who like to keep an eye on
business activities of Indian corporate giants
like
HUL, TATA and ITC, would have already seen
the new video commercial against the Hu-
man
Trafficking, dropped lately on all social media
platforms. The ad opens with a big shipping
container which is brought down and kept in
middle of a market, it manages to gather few
gazes and some of the intrigued men try to
find out what's inside. However, they are tak-
en
aback by the big ‘bam’ from the inside of the
container. After some time, people lose their
interest and things go back to the way they
were until a small girl
grows a spine to open the door; only to find
withered and
tethered teenage girls inside.

Now when someone sees this commercial, he
or she will

poriray different reactions like sympathy, em-
pathy, disgust for

the people responsible, appreciation for the
commercial/company to bring out the truth
etc. But what most

of us would lack is the ‘Incomprehension’
part, the ignorance

from our society which kept those girls inside
their ‘cage’, whilst they were right in front of
them. And this ignoring of the signs of human
trafficking has aggrandized this ever-thriving qgens and masonry. But the case is jusi G
business with a turnover of whopping 150 Bil- ' \ v ” g
lion USD in FYI 2016-17. Human trafficking is ' . T
done broadly for meeting the demands of ‘ nger than 18 years of age becaugyo

MODERN
SLAVERY
ISCLOSER

THAN YOUTHINK

bx Market, Child Labour, II-

C PPIRE S.-
e e e
erfipinp \« ptothels, pander-
lleg
metels of a public Blace.
ate chart of Indians in flpe national and
ational
rkets are as follows.
ir complexioned baby boy - 7 lac
ark complexioned baby boy - 3.5 lac
air complexioned baby girl - 1.5 lac
Dark complexioned baby gal - 1 lac
3. Boys of age group of 0 to 12 years aref@e-
manded more than girls, for bonded labouRi

°

e

this.
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. conference. Sunitha was sexually mutilated by a

The female victims who attempt to flee are soiled
repeatedly and their sex organs are ruined

with cigarettes and bidis to an extent that they
are never able to conceive a child.

4. There are more than 40 associated crimes of
human trafficking as per the law and according
to the data from Sashastra Seema Bal, Indo-Ne-
pal border is the hottest business area for

human ftraffickers; this happens from Terai to
Kathmandu where they are kept in hotels near
border area and thereafter sent to India by bus/
train or by foot. Cities that heavily demand this
immoral trafficked humans are Delhi, Mumbai &
Kolkata. This business runs at its peak from

July to September. Their dealers are colloquially
called as ‘Dalaal’ or ‘Babu’ and ‘Didi'. 7 ¥
Whenever we read about these heart-rending 5 ‘;‘;}1\;
facts, the pain and empathy that our heart
radiates stays in our mind till the time we turn that
page over to read what Sara Ali Khan thinks

of her father or whom Ranbir Kapoor is currently
dating. But world today demands more than

just that momentarily feeling. It asks of us young
* businessmen to take the baton and start

running without having to wait for somebody else.
To transfigure our society to produce

individual who have nothing but strong intoler-
ance towards these crimes. Pick up the signs
and voice the complaint. To find the inspiration
and answer to the question ~ 7 y

“Where to begin with?” | came across a beautiful SNEHIL SUNNY
soul, a renowned social

activist of our time and founder of “Prajwala”,
Padmashree Sunitha

Krishnan. She shared her struggle and anecdote
when she was in

Hyderabad International Convention center a
year ago for a Toastmasters’

wassyounghand instead of breaking
bangles and crying herself to sleep
every night, she rbse like a Phoenix to
Be@ome an inspj'ra’rion for all of us.
She‘co.ncluded' her message by saying
iSRSV 86,80 8 month old baby

from a sexracket and apart from feeling
sad for that baby, what gave me chills
was the fac?rlihai there is a man out
thererdemaneging an 8 months old to
have sex with”.

group of men when she

n
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The mentorship program took place on the morn-
ing of 17 th November, 2018. Itis a program which
has been curated in order to help the students of
our MBA course, currently in their first year get
more clarity on their prospective careers. This is
done by collaborating with our respected and
honourable alumni. The alumni were invited to
interact with and provide guidance on various
topics to the students of IBS. This helped students
to build connections with the alumni and take
home learning from their industrial experience
in various verticals. Nearly, 30 alumni came for
the mentorship program and enlightened stu-
dents with their knowledge and industrial expe-
rience. The program was aftended by more than
80 students, making the event a huge success.
The learning which was generated would help
students in their internships, which they are cur-
rently pursuing and their future placements

1521

N = A

e 7

Alumni Relations Cell
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( The Super Alumni
Meet, is an eventthat caters
o the alumni baich who
| celebrate their 20th Anni-
| versary as the alumni of IBS.
Summit helps pave the path
fo enrich the insti-
fute’s connections with
| them and rekindles
the bond between the
alumni and the Institute. This
yeartheeventwascelebrat-
ed on Friday, January 25,
2019, atHotelMarigoldHotel,
Peacock Hall, Hyderabad.
The institute takes immense
pride in the achievements
of it's alumni, so the motive
ofthiseventwastocelebrate
the 20 years of connections
that IBS as an institution
has built with the

ALUMNI RELATIO
th
e

batch 1997

25 JANUARY 20
MARIGOLD,P

Anniversary
of batck 1997 99

N HOTEL

ll(sAlIAbc:u(Connecr rrrrrrr

NS CELL

MMI

THE SUPER ALUMNI ME

alumni batch of 1997-99.
It was a night which
infended to give the
alumni the experi-
ence of fine dining,
networking and en-
tertainment with all
the reminiscing mem-
ories. Along with the
alumni engagement,
Summit is also a plat-
form where the ba-
ton is passed on to the
upcomingteam of ARC.
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“Openness may not completely disarm prejt
place to start
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)dice, but it’'s agood

COVERED BY:
MS. ANUSHA JHA
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|n the last edition of Connec-
tions, we shed light upon the dras-
tic change that Article 377 offered
and whether it was really drastice
Through the story of a Delhi based
LGBT member we sketched that
there was still a long way to

go. With this fresh article for our
readers, we talk about an organi-
zation which has worked

towards the holistic growth of the
community since the time, when
377 was not even close to

the reality that it has dawned to-
day.

The Humsafar Trust - Where your
identity is a reason for pride and
not a reason to hide.

Founded in April, 1994. Humsafar is
the creation of Ashok Row Kavi, a
well renowned Mumbai

pased journalist. The organisation
pegan as an effort to reach out to
homosexual individuals

and conducted workshops on Fri-
days. With its humble beginnings
and intense advocacy,

Humsafar stands as the first organ-
isation that supports and works for
the cause of the LGBT

openly, functioning from an acco-
modation at the Mumbai Munici-
pal Corporation.

While India has now only begun to
construct a path of acceptance
for the community and paint

itself in the seven colours of pride.

~Connections | 22~
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There are deeper issues which are
rooted with 377, and with

them comes greater responsibilities.
Sexual health and education sfill exists
behind walls of stigma and disregard
amongst Indians.

We can only imagine the state of this
matter for those who are considered
to be far from

normalcy.

Humsafar has not only charted its
work around the Human Rights of the
community but also the

Sexual Health access they deserve.
The Trust works hand in hand with the
National AIDS Control Organisation
and Mumbai AIDS

District Society. This network reaches
out to more that 8,500 plus homosex-
ual and transgender

individuals through initiatives like, in-
house cliniCs, access o coniracep-
tives and HIV tests.

Along with the physical requirements,
HST supports its inifiatives by ensuring
the mental well

being of the community members
through the assistance of qualified
counsellors and

nuftritionists.

2019 marks the 25th year of Humsafar,
25 years of perseverance towards @
cause which is still

a far fetched dream and moreover,
25 years of a dynamic outreach pro-
gram.

Such organizations and their stories;
help us realize that while 377 is a feath-

T T T R Y . e



er made of gold,

which the LGBT and its supporters
should carry as a symbol of their strug-
gle which has

culminated into a bigger success,
there are still rights as basic as health,
which are not

accessible to the community at their
whim.

The 7 colours of pride will only shine
in complete vibrance, when there is
equality, and the

equality is wholesome.
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My alter-ego and I meet

He’s everything that i'm not
And I'm everything he never
wants to be
Divided by a smile and a frown
When i let go, the only thing that
is left
Is the palm prints” heat

The man behind the mask is a

mystery
A first person dimension,
Where you can’t see your true
speak
I end up chasing him,

With more familiar twists & turns

I realized

I was chasing ‘"ME’!

4 e e

INA [ 1
] “L“A“\J“V\J

27018 y £\
) ] / ',
o 4 v
/

~Connections | 25~



@

\
@

é
<N 5 :
¢ “Ma(?me@ need _not b
g, | ill'h?;e‘a'l‘llid@h\lt iy gl
(R3] et

@

o

A~

\‘j\_/ @ ‘-.'- K o \ ¢ S \9 63
KA S : \
@ "‘\‘.'0@‘;"?“ A SR AT A A \ 8
‘ ".' X ), AN
N\ \\'\C’

'
\

\ \\'\

lf”“;\\“‘?ﬁ‘%“'{ dﬂ\\\
‘ Zea! ‘x‘ Q ¥\ \;\\tg

%
-

2020 7a@ g -
@ _ A O A

~Connectlions | 26~



@
®
%
:
IR
%
[}

It's"Not Insamty ' p

A ﬂ'm..
e, h‘\l“.l } . . v-"'

don 't suddenly wake’ up and g >
: [‘nTpeless It might come back d"‘
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CONSCIOUSNESS

I've had the pleasure of reading some
of the greatest thinkers on “conscious-
ness” and | keep in |
touch with the latest developmentsin
this discipline, it's one of the last fron-
tiers that still eludes
human knowledge and it seems like '
we are getting closer to explaining it.
It certainly seems to emerge from the
same physical laws that govern the-
rest of the universe and
since we've developed machines that
compute, we can assume that it must |
be functionally similar
if not the same. y
A lot happens to us that we don't nec-
essarily perceive and there are experi-
ments with change
blindness in plain sight. It seems un-
less the mind is trained to look for
changes or recognize
patterns it fails to perceive relevant

details in the information available to -

it.

Artificial Intelligence researchers al-
ready train neural networks to recog-
nize patterns in

information but it seems that the hu-
man mind actively redlrects attentlon :
sequentially to find O
relevant patterns. It seems that such-
redirection is an acquired faculty that
requires learning. In

such a machine, unless a pattern is
recognized it goes unnoticed and re-
mains unconscious and if

a pattern is recognized it draws atten-
tion for further action.

Most of our neural machinery we share
with other complex animals but we have
an extraordinary

inclination for learning. It is impossible
for genes to code for information in the
environment but

it can do a very good job of codifying
how the neural network develops, ac-
quires relevant

information to model itself and its envi-
ronment and simple strategies for sur-
vival and replication.

It can do that with motivations and com-
plex emotions in higher mammals in-
volving danger, sex,

food and social cohesion. What Al re-
searchers might call training weights.

It is hard to extrapolate when con-
sciousness evolved and in which
branches in the tree of life but

all animals cling to life to various de-
grees. Any organism that experiences
pleasure and pain |

would assume must be conscious to

- some degree to seek or avoid it though

they can easily exhibit
such behavior without actually being

,conscious as we experience it.
“In any case, meaning in cognition | think

seems to be relational.considering
states in identical

neurons could hold different meaning
depending on its relative position in the

' network. So, | would

~Connections | 28~



predict that meaning in “phenomenal con-
sciousness” would emerge from the rela-
tive arrangement

of neurons.

It is hard at this stage in our understand-
ing to be certain but since nature is quite
frugal, | would

assume that the complexity of behavior
and the extent of meaning it can encode
must be consistent

with the dimensions of different brains we
observe in nature.

As learning is essential for survwal in__.
complex animals, it may be that the work-
ing memory which

is closely associated with attentlon is
bridging two or more conceptual models
in the mind. At a = T _
physical level, neurons might be extend-
ing new connections to areasthat-are
held in working !

memory and subsequent rewards
strengthen such connections and allow:
these neurons to fire ‘
together when such inputs are repeated
when the organism finds itself in a similar
situation.

Human conscioushess is different only
because it is reported but almost all com-
plex animals are ' ‘

capable of learning-and acqulrmg behav-
ior. '
The only condition in which” |t seems that
we are not conscious |s sleep whenwe
don't seem to be

paying attention to anything. So, this state
must be fundamentally different from our
conscious

experience in some way. In this condition,
we don't seem to be learning anything or
making

associations. The part of our minds that

“as acontinuous

oversees such activity seems to be stus-
pended for an

extended period with the exception of

dreams where theories exist that we are
simulating strategies

for survival within the confines of our head
without putting ourselves in any real dan-

ger. However,

such activity seems to not be registered

in the episodic memory and so we usually 4
don't seemto -
remember just as we don't after a night of
heavy drinking.

There clearly seems to be a break in con-
tinuity which also seems to be an intrinsic
property of

consciousness.While | don't remember all
the events | may have witnessed yester-
day,lhavea :
feeling | was quite conscious because th
entire day seems to have been registere
experience. However, | also do remembe
daydreaming as a child when it seemed
like | lost hours

without noticing or recognizing the pas-
sage of time. Observing time seems to
elevate

consciousness and draws attention to it.
At some level, the mind is keeping track
of the sequence of events which is consi
tent with the

causal nature of our universe and the
arrow of time. After all the mind is a mode
of itself and what

it has learned of its environment. “Con-
sciousness” as a phenomenon seemsto

be updating this model.
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believes the first step in change,
1s to voice this soul, to bring to light
what you have in your mind as a
thought to an expression of your
opinion about what is happening.
Club Aaina feels the most important
thing in order to make the change
you need to be the change. The main
objective is the integration of social
activities with the business world to
achieve the ultimate goals of an in-
dividual’s contribution. It visualises
to contribute by creating a change
in every segment of society. Its mis-
sion 1s to enhance every emotion,
thought and idea which seeks to get
justice and equality in order to build
a healthy environment for human
development and create let’s change
the family.

The Center for Women Development
1s the ultimate strength of club Aa-
na. In this, it aims to empower wom-
en through educating them about
health, sanitation and make them
realize how 1mportant it is to be an
empowered woman.

It not only contributes to empow-
ering them but also cherishes and
spread awareness by rejoicing with
women who have achieved success
and overcome all the hindrances in
their life, how they became empow-

v,
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ered and contributed towards society
enlightenments.

The club actively indulges into so-
cial and CSR activities by conducting
‘Anokha Utsav’ every month where
the entire club members visits sever-
al children homes, orphanages, old-
age homes and spends lovely time
with children and the second-inning
people. It also conducted other events
related to social awareness like- Say
NO to Ragging, Zero Food Wastage

| Drive, Stop Sale of Acid, School Vis-
| it, Donation Drive, Medical Camp,

Rubaroo (Introductory event), CEO
Women Conclave, Sanitation work-
shop, Self Defence workshop, and
successfully completed CSR module
which included research paper and
presentations by club members and
faculty-led session. It has also pub-
lished its annual magazine named
‘AASHA.4.0'.

Club has also worked along with
other IBS clubs as in associations,
a resource por’rner or a service
receiver like Nazaria, Samavesh,
Sankalp, MWB, IBS Analytics, Kaizen
and Maverick for various CSR and
social awareness activities.
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founded by the eminent
scholar Dr. S.V. Seshaiah, aims to imbibe
in its members the right knowledge, skills
and attitude to succeed in an economic
and business environment. Working day
and night, the club’s motto is that of value
added, where each and every member
tries to bring out the best in them through
a host of activities and events that the
club organizes throughout the year.

The second half of the academic year
2018-2019 was filled with a lot of interest-
ing events organized by Club Ecobizz.
Some of the most important events orga-
nized by the club were Rajneeti 4.0 and
IBS MUN 2018. Rajneeti, a six days simula-
tion of the Indian election system, is one of
| a kind event where not only IBS students
but also all IFHE students can parficipate
in the form of voters. With processes like
nominations, rally, speech, voting, Rajya
Sabha and Lok Sabha discussions, Rajnee-
ti gives the students a picture of the Indian
political system. It is one of those events,
| which requires lots of patfience, anficipa-
tion and positivity. It brings out the lead-
ers in all its participants and fills them with
confidence.
Model United Nations (MUN), our flagship
event is nothing short of a mesmerising
and eye-opening conference aimed at
bringing an opportunity to all, to represent
numerous countries as a delegate and
opine about different issues open for dis-
cussion. It is an exhilarating experience to
voice the most concerning issues engulf-
ing the world today.

IM. \v‘h-"u\ ; ..E

N

Ecobizz prides itself for providing a plat-
form aiming at knowledge sharing and
value addition through its events, and
MUN definitely strives to prove that.

Having an opportunity to host a vari-
ety of exciting events, representing our
college as the Official Economics and
Business policy club, given such an hon-
ourable and inspiring opportunity is defi-
nitely something we pride ourselves in,
and stand close by the goals of our club
of expansion of knowledge to set our-
selves apart. Having said that we don't
mean all business, we give others to ex-
plore the fun side too through our events,
this year not being any different. We or-
ganized a minor event — E-Conundrum
and fun event — Role Reversal for Trishna
2019, with the aim to enhance manage-
rial skills in both the participants as well
as the club members. Trishna binds us all
together and we are sure it will contin-
ue to do so. Not just these, the Club also
has its own website where we share the
popular EB Bulletin- a place to get daily
news in a gist. We also have our maga-
zine- The Focus, to update readers with
the latest economic happenings across
the globe. Also, Khoj- the research wing
of Ecobizz, enhances the analytical
skills of its members through discus-

sions and presentations.

Club  Ecobizz has continuously
worked for value addition of not only
its members but also of the entire stu-
dent body of IBS Hyderabad and we
believe that we will continue to do
so, under the guidance of our great
mentor
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DIATRIBE Plato once said, Music

gives a soul to the universe , wings to
the mind, flight to the imagination and
life

to everything.&quot;

Diatribe, the official Rock Band of IBS,
has always enthralled the audience with
their soulful music.

The word Diatribe means “venting out

the anger”;. And music is always the best
platform to express all
your emotions in ways unimaginable.

The members of Diatribe channelize
their energy and passion through their
love for music. All the

members are creative and versatile in
their own way.

Every year the old members gradu-

ate and hand over the club to the new
members, but the passion, the

energy and the emotional appeal to the
audience through music, remains.
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The Official Marketing and Strategy |

Club of IBS Hyderabad

The club helps the marketing and sales enthusi-
astic to amplify and acuminate their skills by pro-
viding them with insightful knowledge sessions,
apprising events and hands-on exposure. Maver-
ick is equally committed towards holistic devel-
opment of the students be it in academaic, place-
ments or industry exposure.

Maverick consists of majorly three verticals which
are Maverick Marketing Solutions (MMS), Mav-
erick Advancement and Development Entity
(MADE) and MAVENS.

MMS provides a wide range of strategic creative
and production services or tools which are de-
signed to grow the business and its reachability.
Maverick provides its clients marketing solutions
such as social media, creative strategy, public re-
lations, content marketing and sales force.

“Great things in business are never done by one
person they are done by a team of people” is the
exact idea for which Maverick Sales Force (MSF)
was formed. It works towards to provide re-
al-world corporate exposure to all the students of
IBS Hyderabad and also provide tangible support
in the recruiting process.

This year Maverick provided different market-
ing solutions to many businesses such as Arma-
dio where students developed creative strategies
to increase their revenue. An event was creat-
ed by Junior Mavericks (MBA batch of 2018-20)
with the guidance and support of Senior Maver-
icks (MBA Batch of 2017-19) where students from
IBS Hyderabad participated and learned product
pitching, negotiation techniques as well as opti-
mum utilisation of resources like money and time.
With the client My grocer, students were exposed
to the real-life sales experience within Hyderabad.
Maverick provided the opportunity for students to
create and understand the nuances of the digital
campaign with HSK entertainment.

Club Maverick in collaboration with Club Speaks
Up conducted Markey noted, a content marketing
content to hone the skills of the future marketers
of IBS Hyderabad for a client called Shout.
Maverick believes growing itself and also creating

™
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With a trail of successful events through-
out the last quarter, Club Speak Up con-
ducted yet another set of events and
how! In collaboration with Club Mav-
erick, Speak Up conducted an online
event - Markeynote which was aimed
at blending content writing and mar-
keting skills for the promotion of Shout-
lo - a local content discovery platform.
Followed by this, the club conducted
it's flagship event - The Great Debate
on 17th, 18th and 19th of November
which is an adoption of the British Par-
liamentary Debate. There were partic-
ipants from all streams at IBS Hyder-

abad- MBA, engineering, law and BBA. |

The club also conducted both, Major
and Minor events at the Annual cultur-
al and management fest of the college
- Trishna. The Minor Event, The Witty
League was a one day event having
three rounds involving competition
based on the soft skills and the speak-
ing skills of the

participants. The Major Event, Grebate
was a two day event. On the first day,
the participants had to debate ontopics
related to the theme of the fest - Grev-
olution. On the second day, the partic-
ipants had an open house discussion
on a common topic - &quot;A person
should not be too honest, straight trees
are cut firsT

All in all, this time frame was a very
happening and learning experience
for all members of the

club.
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The ofFicial Photography
Club oF ICFAI Foundation For
HigherEducation

Club Nazaria provides a friendly and
supportive environment for the pho-
tographers at all levels of experience
and with interests in all types of pho-
tographic imagery. Nazaria offers
an opportunity to all its members to
share their ideas and knowledge
not just amongst each other but to
a diaspora of people external, but
equally valuable, to Nazaria.
This year, Club Nazaria has intro-
duced a new vertical- “TASVEER"-
+ which revolves around imparting
technical knowledge and skills relat-
ed to photography and editing via
classes which will be conducted by
some of our most skilled photogra-
phers.
We, as the members of Club Nazaria,
have tried our hardest to provide all
the clubs with a very important re-
source- memories in the form of pho-
tographs- through which they will be
recognized both within and beyond
the campus boundaries. During 2018-
2019, we covered 314 events (both
inside and outside the campus). At
the time of AAVEG 2018 (the flagship
event of TEAM V.AP.S which runs
for 3 days), Nazaria uploaded more
than 3000 pictures in a span of just 3

days. :
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With o mission to Dream, Dis-
cover and Develop, is a platform
where its members dream of a task,
discover it, develop it and finally ac-
complish it. With the porifolio of rep-
resenting IBS Hyderabad at differ-
ent B Schools and corporate events
and creating other article writing and
case study competitions, conduct-
ing guest lectures and workshops for
equipping the future MBA graduates
with the right skills, Prayaas is not only
the Face of IBS Hyderabad, but also
the Best Managed Club of IBS Hyder-
abad. As the domain of the club is to
be the face of IBS at different compe-
titions and events, arranging exter-
nal events and conducting internal
competitions is what drives its mem-
bers. The members constantly gain
recognition for IBS Hyderabad by be-
ing the campus ambassadors at var-
ious lIMs and other b- schools of the
county. The brand, IBS Hyderabad
has a strong foothold in major corpo-
rations like HUL and Alibaba. Pecunia
1.0 - the national level finance compe-
tition which was held in the first half of
the academe year 2018-2019 was won
by Welingkar Institute of Management
and the runner ups were Department
of Financial Studies and IIM Bangalore.
The flagship event C- Suite - a board-
room challenge, held in November,
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PRAYAAS

2018, drew MBA graduates from differ-
ent colleges around the couniry. The
participants were given to solve a hy-
pothetical case and the response re-
ceived was immense. This appreciation
is what keeps us driving and at the an-
nual cultural and management festi-
val of IBS Hyderabad - Trishna, Prayaas
was a leader in organising events. This
ranged from minor, major to fun event.
The work did not stop there, as the
highlight of the festival was the partici-
pants drawn from other colleges. Club
Prayaas is the only point of contact of
IBS Hyderabad for the entities outside
it. Club Prayaas is about,giving back
to the society too. With this philosophy,
we collaborated with Club Sankalp, for
a newspaper collection drive. For plac-
ing the first year students at the right
internship, an internship fair was organ-
ised where more than 20 companies
participated. Also, the Club won the IBS
Premier League - a cricket tournament
organised by Team Vaps. Students not
only learn the art of networking but
also the science of representing to the
dynamic world. The opportunities are
endless for the student and scope of
learning limitless with Club Prayaas.
Thus there is no stopping for the Best
Managed Club and the Best Club
for internal participation of IBS Hy-

derabad. As it ensures that what
it strives for, it accomplishes it.
W
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Moving Mannequins is the official fash-
ion society of IBS, Hyderabad. In the
contemporary world, fashion has be-
comeapowerfulforcebutfashionsociety
doesn’t only mean vogue, clothing,
| styling, or trend. Fashion was always
.~ supposed to be the next new thing, the
next tfrend. We at Moving Mannequins
try to bring out of the box fashion. Be-
fore preparing for the ramp, it's the
dresses and props that are designed
in accordance to the theme. We try to
represent artistic creativity and self-
expression through our performance to
project an appropriate image for differ-
entthemes. We areregarded as walking g

.

mannequins because we are passive
hangers for the clothes we design.
We have had the opportunity to repre-
sent at various B-schools and compete
necktoneckandputuppicturesqueper-
formances. Our members have backed
the ‘BEST WALK’ award at Vanity Fash-
ion Show organised by IIM Indore and
Amaya Fashion Show organised by
IMT Hyderabad. We also had the
opportunity to represent at BITS Goaq,
IMT Nagpur and SIBM Hyderabad this
year. From scheming out our walks in sti-
lettos to intellection and brain storming
for creative ouffits we do it all. The term
‘fashion” has become synonymous
with the overall growth of the country
and we all are just in endeavours of it.
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The Ofﬁcial Ent;éinment Club of IBS
Hyderabad.

The charm of entertainment is kept fresh and
alive by hosting DJ nights for the students and
classy movie screenings showing the best of mov-
ies from the entertainment era we live in.
Bridging the gap between IBS and the Entertain-
ment world, we have been breaking the usual
monotony of our future managers time and again
- by unleashing our creativity in order to add col-
ors and liveliness to the IBS life. Be it our week-
ly song playlists, keeping abreast with the latest
movie reviews, even our Club events have been
the talk of college always!
For the first time ever we came up with Clapper-
board where fresh minds of IBS Hyderabad got a
platform to make videos and showcase their act-
ing and videography talent during the fresher’s
week.
This year we went a step ahead with numerous
collaborations with the leading clubs of the col-
lege. Marking the footsteps of the previous year,
Infinity studios collaborated with Speak up for
Open Mic Night 2.0 of IBS Hyderabad.
Infinity Studios also deals in activities such as
client servicing which includes Tik Tok , sensa-
tion and Vogo Bikes with which we had associ-
ated in the past and would do in the future as
well. Our host event Bioscope which is a movie
~ making contest in which entries are received
- from students within IBS in which movies made
by the students are judged by eminent personal-
ities of the Film Fraternity here at Hyderabad,
was followed by ISAC night i.e. Infinity Studios
Award Ceremony where the movies of students
were recognized and given token of appreciation
for their work. We keep pushing the boundaries
of entertaining people as much as we can and as
long as we can because with us, we believe in en-
tertaining people up to Infinity!
Integrating Entertainment with Management is
not just our motto or a tagline, it’s the way of life
at Infinity Studios!
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