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As I sit down to pen this note, I am reminded of the wise words of Marcel 
Proust, “The real voyage of discovery consists not in seeking new land-
scapes, but in having new eyes.” Our theme for this edition, is an invita-
tion to embark on a journey of self-discovery, to explore the uncharted 
territories of our minds, and to see the world with fresh eyes. In today’s 
fast-paced, interconnected world, it’s easy to get caught up in our familiar 
routines and comfort zones. We often find ourselves stuck in a rut, unable 
to see beyond the horizon of our own experiences. But what if we were to 
challenge ourselves to venture into the unknown, to explore new cultures, 
and to embrace unfamiliar experiences? What if we were to discover that 
the greatest landscapes are not those that lie outside of us, but those that 
lie within? Through the pages of this magazine, we invite you to join us 
on this voyage of discovery. Our contributors, comprising alumni, faculty 
members, and pursuing MBA students, share theirexperiences, insights, 
and expertise on how exploring the undiscovered can lead to innovation, 
growth, and success. As you read through this edition, I hope you’ll be in-
spired to embark on your own journey of discovery. I hope you’ll be chal-
lenged to see the world with new eyes, to question your assumptions, and 
to push beyond your boundaries. For it’s only by embracing the unknown 
that we can truly unlock our full potential. As we set sail on this voyage of 
discovery, I leavea you with the words of the great poet, Rumi,“What you 
seek is seeking you.” May this edition be a catalyst for your own 
journey of self-discovery, and may you return with a newfound sense of 
wonder, awe, and curiosity.
Happy reading!

Voyage, at its core, transcends mere travel; it encapsulates humanity’s unre-
lenting drive to explore, connect, and transform. As I craft this reflection, I 
am drawn tothe profound assertion of T.S. Eliot: “We shall not cease from ex-
ploration, and the end of all our exploring will be to arrive where we started 
and know the place courage, not because the external world is daunting, but 
because stepping into the unknown forces us to confront parts of ourselves 
that we often ignore. The voyage begins not when we pack our bags, but when 
we dare to ask: “What lies beyond this?” The beauty of venturing into the un-
known lies in its ability to inspire growth. Each new perspective adds depth to 
our understanding of ourselves and the world. It’s in the discomfort of the un-
familiar that we find the seeds of transformation. The theme unfolds through 
two compelling narratives - one celebrating the audacious exploration of exter-
nal unknowns, and the other championing inward reflection, fostering balance 
and resilience in a world of relentless productivity, redefining courage as dual 
discovery. Through the insights of alumni, faculty, and our ambitious students, 
we delve into how the act of exploration, whether physical or emotional, can 
spark innovation, foster growth, and lead to transformative success. As you 
navigate the pages within, I hope you find inspiration to challenge your
limits, embrace uncertainty, and view both the world and yourself through a
refreshed lens. Let this edition serve as a catalyst for transformation, urging 
you to explore not just the uncharted vistas of the world but also the vast po-
tential within you. As we set sail on this collective voyage, I leave you with the 
guiding words of Rainer Maria Rilke- “The only journey is the one within.”
Bon voyage!
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ing with opportunities waiting to be 
explored. Understanding the science 
of cosmic phenomena invites collab-
oration among nations and cultures, 
fostering a spirit of unity. The poten-
tial for human settlement on Mars or 
the Moon opens dialogues on defining 
civilization, ethics, and our place in 
the universe. By embracing these dis-
cussions, businesses stand to innovate 
not just their products but their cul-
tural narratives as well, encouraging a 
collective approach to progress.
 
Economic Opportunities and Innova-
tions:
The economic implications of space 
exploration are profound and mul-
tilayered, presenting a wealth of op-
portunities across diverse sectors. 
The rapid advancements in aerospace 
technology are fueling growth in in-
dustries connected to telecommuni-
cations, environmental monitoring, 
and materials science. For instance, 
satellite technology is revolutioniz-
ing global communications, enabling 
high-speed internet access even in re-
mote areas, thus creating new markets 
and improving livelihoods. The rise of 
satellite-based services is not merely 
changing how companies operate; it 
is also enhancing the capacity of na-
tions to respond to disasters, manage 
resources, and monitor environmental 
changes effectively.
 
Furthermore, the exploration of space 
has sparked innovation in sectors pre-
viously thought to be unrelated. For 
example, the development of materi-

als capable of withstanding extreme 
temperatures and pressures in space 
can be applied to Earth-based indus-
tries, from construction to electronics. 
These innovations not only create new 
business opportunities but also foster 
an environment where sustainability 
can thrive. Research conducted on re-
newable energy technologies in space 
has implications for efficient energy 
production back on Earth, potential-
ly leading to breakthroughs in solar 
power that can contribute to combat-
ing climate change.
The BRICS nations are particularly 
noteworthy in this context, as they are 
stepping up their investments in space 
exploration and its associated eco-
nomic benefits. Each of these coun-
tries brings unique capabilities to the 
table, collectively shaping the future 
of the global space economy. China's 
ambitious investment in its space pro-
gram, coalescing around initiatives 
like the Tiangong space station and 
lunar exploration missions, not only 
strengthens its technological prowess 
but also positions it as a key player in 
international space commerce.
India's recent advancements in low-
cost satellite technology and success-
ful missions, such as the Mars Orbit-
er Mission, illustrate its potential as a 
major contributor to the international 
space economy. This focus on afford-
ability attracts global partnerships and 
invites investment, creating a fertile 
ground for innovation and economic 
development. Brazil and South Africa, 
with their emphasis on utilizing space 
technology for agriculture, environ-

mental preservation, and urban devel-
opment, are also leveraging space ex-
ploration to address local challenges, 
enhancing their economic landscapes.
 
Moreover, the collaborative potential 
among BRICS nations can catalyze 
innovations that bear benefits across 
borders. Joint ventures in satellite 
technology, Earth observation data 
sharing, and collaborative research 
initiatives can amplify the individual 
contributions of these countries while 
establishing a united front in the glob-
al space race. By intertwining efforts 
in space innovation, these nations not 
only solidify their relevance in a high-
ly competitive domain but also unlock 
vast economic opportunities for their 
peoples.

Product Development Inspired by 
Space:
Product development is another area 
profoundly impacted by space explo-
ration. The challenges of space travel 
have led to innovations that trickle 
down into consumer products. Ad-
vanced life-support systems, materi-
als developed for extreme conditions, 
and even the technology that powers 
smartphones have roots in space re-
search. Exploring the unknown en-
courages companies to think outside 
the box and develop solutions that 
meet the demands of a rapidly chang-
ing world. As we continue to invest 
in space technology, the potential for 
groundbreaking innovations is limit-
less.

Introduction:
Exploration has always been at the 
center of human achievements. As we 
stand on the edge of a new era in space 
exploration, the opportunities for dis-
covery extend beyond the physical 
realm of space. The theme of “Voyage: 
Undiscovered” encourages us to reflect 
on how venturing into the unknown—
be it alien worlds or uncharted cul-
tures—fuels innovation and pushes 
the boundaries of our understanding. 
Here is an attempt to understand the 
significance of space exploration, not 
only as a scientific endeavor but as a 
catalyst for global connectivity and in-
novation in our businesses and lives.

The Thrill of Discovery:
Space exploration has captivated hu-
man imagination for decades. With 
companies like SpaceX, Blue Ori-
gin, and Virgin Galactic leading the 
charge, we are witnessing an exciting 
renaissance in interstellar travel that 
promises to unlock not just scientific 
advancements but economic opportu-
nities as well. The growing market for 
private space travel signifies a shift in 
how we perceive the cosmos. No lon-
ger an exclusive domain of government 
agencies, space is becoming accessible 
to ambitious entrepreneurs and even 
everyday enthusiasts.
 
Cultural Implications of Space:
The voyage into space offers not just 
physical discoveries but also cultur-
al ones. Just as the oceans are a vast 
expanse of undiscovered life and re-
sources on Earth, our universe is teem-
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Throughout history, humanity has 
been driven to explore uncharted 
realms. This urge to venture beyond 
the known has led to groundbreaking 
discoveries, pushing the boundaries 
of innovation and opening doors to 
endless possibilities. The theme of 
“Undiscovered” embodies this spir-
it, reminding us that the potential 
for transformation lies beyond every 
frontier. Today, two of the most ex-
citing frontiers—space and the deep 
ocean—offer immense opportunities 
to redefine human potential, foster 
innovation, and unlock boundless 
economic growth. 
Pioneering Space Exploration: The 
New Frontier 
The 21st century has seen a remark-
able surge in space exploration, fueled 
by advancements in technology and 
the rise of private players in the aero-
space sector. Companies like SpaceX, 
Blue Origin, and Rocket Lab have 
revolutionized access to space, trans-
forming it from a domain dominated 
by governments to one where private 
enterprise thrives. Reusable rockets, 
such as SpaceX’s Falcon 9, have dras-
tically reduced costs, making space 
more accessible than ever. 

This accessibility has given rise to a 
burgeoning space economy. Appli-
cations range from satellite deploy-
ment to asteroid mining, offering 
opportunities for scientific research, 
interplanetary travel, and even luxury 
tourism. Suborbital trips by compa-

nies like Virgin Galactic and Blue Or-
igin are bringing the dream of space 
travel closer to reality for everyday 
citizens, while plans for long-term 
missions to Mars and beyond contin-
ue to progress. 
The innovations emerging from space 
exploration are transforming indus-
tries on Earth. From lightweight, du-
rable materials to advanced life-sup-
port systems, technologies developed 
for the harsh conditions of space are 
being adapted for use in everyday life. 
For instance, water and air recycling 
systems created for spacecraft are now 
being deployed in areas facing water 
scarcity, while research into space-
based agriculture is paving the way 
for more sustainable farming practic-
es. 
Material Advancements and Life-Sup-
port Systems 
Space exploration demands tech-
nologies that can withstand extreme 
conditions, from intense radiation to 
microgravity. This has driven the de-
velopment of advanced materials like 
self-healing alloys and high-strength 
composites. These innovations have 
applications beyond aerospace, ben-
efiting industries like construction, 
healthcare, and renewable energy. 
Similarly, advancements in life-sup-
port systems are having a profound 
impact. Closed-loop systems for re-
cycling resources are being integrated 
into urban infrastructure to promote 
sustainability. Furthermore, efforts to 
grow food in space are inspiring new 

techniques for vertical farming and 
urban agriculture, addressing global 
food security challenges. 
Technological advancements are 
making it possible to explore the 
ocean’s depths like never before. 
Autonomous underwater vehicles 
(AUVs), high-pressure sensors, and 
remote-operated submersibles are en-
abling researchers to reach previously 
inaccessible areas. This has spurred 
interest in deep-sea mining, which 
could provide critical materials for 
technologies such as electric vehicles 
and renewable energy systems. How-
ever, it also raises important questions 
about environmental conservation 
and sustainable development. 
The deep ocean’s unknown ecosys-
tems inspire new approaches to pro-
tecting marine biodiversity. Innova-
tions in environmental monitoring 
and conservation technologies are 
helping to ensure that this frontier’s 
exploration is balanced with preserv-
ing its unique ecosystems.
Startups and Partnerships: A Catalyst 
for Innovation 
Governments are also fostering inno-
vation through public-private part-
nerships. Initiatives like NASA’s Arte-
mis program, which aims to establish 
a sustainable presence on the Moon, 
and international efforts in marine 
research exemplify how collaboration 
can lead to transformative discover-

ies. These partnerships ensure that 
resources, expertise, and funding are 
directed toward unlocking the full 
potential of these frontiers. 
The Spirit of “Undiscovered” 
The theme of “Undiscovered” invites 
us to dream, explore, and redefine 
the boundaries of what is possible. 
Whether venturing into the ocean’s 
depths or reaching for the stars, pur-
suing the unknown drives humanity 
forward, fostering innovation and 
economic growth. Beyond every hori-
zon lies not just the promise of new 
knowledge but also the opportunity 
to address some of the most pressing 
challenges we face on Earth. 
Space and ocean exploration are not 
merely quests for discovery; they are 
pathways to transformation. From 
developing technologies that enhance 
sustainability to creating new indus-
tries that drive economic growth, 
these frontiers hold the key to a 
brighter future. They remind us that 
by daring to explore the unknown, 
we can unlock boundless opportuni-
ties and redefine the limits of human 
potential. 
As we look to the skies and the seas, 
let us embrace the spirit of explora-
tion and innovation. The possibili-
ties that await us in these unchart-
ed realms are not just the stuff of 
dreams—they are the building blocks 
of a better tomorrow.

EXPLORING THE UNKNOWNEXPLORING THE UNKNOWN
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One thing, which all of us definitely 
look up at least few times in a day, are 
the open skies! But few of us could 
think beyond that, and today’s topic is 
about that “Beyond” only! 

What is there, beyond the all-clear 
blue skies? Or, if at all, something is 
there, how can we explore that? 

There comes, space technology and 
space exploration in picture! 

Let us first understand the meaning of 
these two excited words!! 

Space technology and exploration 
involve the use of technology to study 
and explore space, including:  

Space technology
 
The development and use of technol-
ogies for spacecraft design, launch 
vehicles, payloads, spacecraft opera-
tions, and ground-based systems.  

Space exploration

 The use of space technology and 
astronomy to study celestial bodies 
beyond Earth, such as the Moon and 
Mars.
According to a recent study by Mck-
insey & Co, the Space has around 
$ 1.8 trillion opportunity for global 
economic growth! 

As per the report: The space industry 
is approaching the next frontier, with 
each week bringing news of a major 
development somewhere in the world. 

Be it a test of a new rocket system, 
the launch of an innovative satellite, 
or a robotic exploration mission safe-
ly landing on the moon, activity in 
space is accelerating. 

According to an estimate, the glob-
al space economy will be worth $1.8 
trillion by 2035 (accounting for infla-
tion), up from $630 billion in 2023. 

Private Sector Innovation and Its Im-
pact on the Space Industry: 

The private sector’s involvement in 
space exploration has dramatical-
ly transformed the landscape of the 
industry. 
Companies like SpaceX, Blue Origin, 
and others have introduced new tech-
nologies and business models that 
have reduced costs, increased acces-
sibility, and accelerated innovation in 
space travel and infrastructure.

 Role of Private Companies in Space 
Innovation 

 Case Studies of Disruptive Innova-
tion 

1. SpaceX: Elon Musk’s SpaceX has 
revolutionized space travel with its 
reusable rocket technology, signifi-
cantly reducing the cost of space ac-
cess. Its ambitious projects, such as 
the Starship, aim to make space travel 
more sustainable and even pave the 
way for interplanetary travel. 

2. Blue Origin: Founded by Jeff Bezos, 
Blue Origin focuses on making space 

more accessible to private individuals, 
emphasizing space tourism with its 
New Shepard suborbital vehicle. The 
company also contributes to satellite 
launch services and broader space 
infrastructure. 

3. Virgin Galactic: Virgin Galactic 
has targeted the space tourism sector, 
offering suborbital flights that provide 
civilians the experience of space. This 
venture highlights the growing com-
mercial interest in space as a tourist 
destination. 
The financial barriers: The financial 
difficulties experienced in entering 
the tourism sector have created a 
closed market where prices are high 
for consumers but inventors expect to 
make good profits. 
The infrastructure and technology 
required to send humans safely into 
space and return them to Earth are 
huge, because these experiences are 
very expensive.
Meanwhile, as consumer interest in 
aviation grows, challenges such as 
regulatory controls, safety design and 
engineering issues continue. 

 Impact on Business: 
Industry Trends and Challenges: 
a) Consumer Preferences 
b) Advances in Technology 
c) Geopolitical Shifts 
Businesses that operate in the aero-
space and defense industry must be 
aware of these trends and challenges 
in order to stay competitive and adapt 
to changing market conditions. 
a) Industry-Specific Regulations 

b) Export Controls 
c) Intellectual Property Rights 
Developing a Comprehensive Go-to-
Market Strategy: 
This includes conducting market re-
search and analysis, identifying target 
customers, assessing the competitive 
landscape, and developing a product 
and service differentiation strategy. 

Conclusion: 
As the idea of traveling beyond 
Earth’s atmosphere moves from sci-
ence to reality, the space 
tourism industry has played a major 
role Space tourism can support eco-
nomic growth by creating jobs and 
stimulating investment. It can 
increase demand for goods and ser-
vices and foster international cooper-
ation and dialogue.
Achieving sustainable space travel 
requires advances in technology, air-
craft design and safety to reduce the 
cost and increase the reliability of 
travel destinations.
The long-term economic impact 
of space exploration includes the 
creation of new industires and job 
around the world, from advanced 
manufacturing to the creation of 
workplace-related technologies.
Companies looking to create work-
place business models face challenges 
such as high initial investment, risk 
management, governance issues and 
the need for continuous technologi-
cal development to reduce costs and 
improve customer service.

Pioneering Space ExplorationPioneering Space Exploration
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The Alumni Relations Cell success-
fully hosted Conflux’24, a dynamic 
panel discussion centered around the 
theme of Business and Innovation. 
Held on July 5th, 2024. The event saw 
an enthusiastic turnout of 80 students, 
eager to gain insights from three dis-
tinguished panelists: Mr. Shashank 
Malpani, Ms. Uzma Rizvi, and Mr. 
Vaibhav Gupta. The session was mod-
erated by Professor G.K. Srikanth, 
a renowned business strategist and 
consultant, ensuring a thought-pro-
voking and engaging discussion. The 
event also witnessed the presence of 
Vice Chancellor Dr. L.S Ganesh and 
the cell mentor Prof. Anitha Acharya, 
who addressed the crowd with their 
views on the chosen theme. With 
the participation of distinguished 
panelists from diverse sectors, the 
discussion offered a holistic view on 
the pressing challenges and emerging 
opportunities in the business land-
scape. The panel discussion com-

menced with opening remarks from 
the Alumni Relations Cell, highlight-
ing the significance of innovation in 
today’s business landscape. Each pan-
elist was then given the opportunity 
to introduce themselves and share 
their journey in the business world. 
The conversation quickly gained mo-
mentum as the panelists delved into 
various topics, including the impact 
of technology on business models, 
the importance of sustainability in 
innovation, and the challenges of 
scaling startups. The audience was 
highly engaged, posing thought-pro-
voking questions and participating in 
lively discussions. As the event drew 
to a close, Professor Srikanth sum-
marized the key takeaways from the 
discussion, emphasizing the need for 
continuous learning and adaptability 
in the ever-evolving business environ-
ment. The panelists echoed this senti-
ment, encouraging attendees to em-
brace change and leverage innovative 
strategies to stay competitive. Overall, 
CONFLUX’24 was a resounding suc-
cess, leaving participants inspired 
and equipped with valuable insights 
to navigate the future of business and 
innovation. The Alumni Relations 
Cell, in coordination with the man-
agement, conducted Practice Group
Discussion and Personal Interview 
Process for final-year MBA students 
on the 10th, 11th, and 24th of August 
2024 at the IBS Hyderabad Campus. 
The event aimed to prepare students 
for the competitive placement process 
by simulating real world scenarios.

The students participated in mock 
interviews that mirrored the
actual selection processes of top re-
cruiters. This event not only provided 
practical exposure but also
instilled confidence and sharpened 
the interpersonal and analytical skills 
essential for their success in
the corporate world.
The event started with the briefing of 
participants by Dr. Venu Gopal Rao, 
followed by providing a
brief outline of the event’s objectives 
and the evaluation criteria to the 
alumni and industry experts.
The process began with the Group 
Discussion followed by Practice Inter-
views, with three batches of
students each day, representing all 
four specializations. The invited 
alumni, industry experts, and
faculty members evaluated the stu-
dents on the predetermined parame-
ters and their skill sets.
Students gained insights into current 

industry trends and received valuable 
feedback on their skills
and knowledge, helping them become 
more precise and confident in their 
area of expertise.
The event concluded with a debrief-
ing session, where alumni and experts 
shared valuable insights
about the Practice GD PI Process 
with the director Dr.Venu Gopal Rao. 
As a gesture of gratitude, all
the alumni were presented with a to-
ken of appreciation. The event created 
a strong sense of
community and offered students 
various opportunities to connect with 
potential mentors and build
professional networks. Overall, it was 
a significant step towards preparing 
the final year students for
successful careers in their respective 
fields.

CONFLUX MOCK PPI



The Alumni Relations Cell of IBS 
Hyderabad hosted the IBSAF Awards 
Evaluation on the 4th of
August, 2024 at the IBS Hyderabad 
Campus. The event focused on the 
selection and evaluation
of the students who performed the 
best in their summer internships, 
judged by the panel of 3
faculty members and 7 alumni. The 
panelists evaluated the presentation of 
the 60 selected
candidates from the MBA batch of 
2023-2025.
Dr. Anitha Acharya initiated the 
event by providing a brief outline of 
the event’s objectives and
the evaluation criteria to the alumni. 
There were a total of 5 panels, consist-
ing of 12 students
each. Students were allotted 20 min-
utes for their presentation, with eval-
uations conducted by

esteemed alumni and faculty. Final 
evaluations took place after all the 
presentations were over,
followed by lunch and a feedback ses-
sion in the conference room with the 
alumni and faculty.
The event concluded with the alumni 
sharing their valuable insights about 
the presentations
during the feedback session with Dr. 
Anitha Acharya. As a gesture of grati-
tude, all the alumni
were presented with a token of appre-
ciation. The event fostered a strong 
sense of community and
networking, providing students with 
potential mentors and professional 
connections. Overall, it
was a significant step towards prepar-
ing the final-year students for suc-
cessful careers in their
respective fields.

Rendezvous, the Annual Corporate 
Dinner was held on October 26, 2024, 
at Taj Deccan, Hyderabad, in
coordination with the management of 
IBS Hyderabad. This event aimed to 
celebrate the journey of alumni,
foster connections, and exchange 
ideas among the IBS community. The 
event commenced at 6:30 pm
with a lamp-lighting ceremony, led by 
the Registrar- IFHE Dr. S Vijaya Lak-
shami, Director- Dr. K.S
Vennugopal Rao, Mentor of the 
Alumni Relations Cell- Dr. Anitha 
Acharya, esteemed faculty Members 
and
Ms. Khyati Shandilya, President of the 
Alumni Relations Cell. This encour-
aged the atmosphere for Alumni
and guests to reunite and engage with 
peers and faculty members.
The ARC team set an enthusiastic 
tone for the event, with interactive 
games like ‘Guess the song’ and
‘tongue twisters’ to keep the 180 
Alumni and their families along with 

24 faculty members entertained and
involved. The event featured a mes-
merizing classical dance performance 
by Team Rock and Roll, the
dance club of BBA students from IBS 
Hyderabad followed by Dr. S Vijaya 
Laksmi, the Registrar, who
addressed the gathering, emphasiz-
ing the importance of education and 
leadership. Dr. K.S Venugopal
Rao, Director, highlighted the insti-
tute’s commitment to fostering talent. 
Dr. Anitha Acharya, the mentor of
the Alumni Relations Cell, shared her 
insights and encouraged the audience. 
Khyati Shandilya, the
President of the Alumni Relations 
Cell, delivered a welcome speech. The 
event continued with an
interactive game of corporate bingo 
designed to engage the audience and 
provide an opportunity for
attendees to network, socialize, and 
win exciting prizes.
The event’s highlight was the launch 
of the bi-annual magazine “Connec-
tions” with the main theme
‘Scope’ and the sub-theme ‘E-Nomad’ 
for the alumni community. It focuses 
on the rise of freelancers and
the gig economy and exploring the 
possibilities of location indepen-
dence. The event concluded with a
heartfelt vote of thanks to all the 
alumni, IBS Hyderabad management, 
and Taj Deccan management for
their contributions to the event’s suc-
cess.

IBSAF AWARDS RENDEZVOUS



The Alumni Relations Cell, in collab-
oration with the management, suc-
cessfully organized the
Mentorship Program on November 
17, 2024. This program was designed 
to address first-year
MBA students’ career-related queries. 
The event witnessed the participation 
of nearly 140
first-year MBA students, with 9 alum-
ni from diverse fields offering their 
expertise and advice.
The primary objective of this program 
was to help students address their 
career-related concerns,
enhance their resumes, and identi-
fy key certifications essential for the 
Summer Internship
Program and job placements. The 
event commenced with a briefing ses-
sion led by Dr. Anitha
Acharya. Students were divided into 
three groups to enable focused inter-
actions and more
personalized engagement with alum-
ni. During these sessions, students 

received valuable
feedback on their resumes and gained 
important insights, which boosted 
their confidence and
clarified their career aspirations.
The program concluded with a de-
briefing session in which alumni 
shared their experiences,
insights, and feedback with Dr. 
Anitha Acharya. All alumni were fe-
licitated with tokens of
appreciation for their contributions. 
The Mentorship Program was a re-
sounding success, offering
first-year MBA students with invalu-
able guidance and practical advice to 
navigate their career
journeys. With the support of the 
Alumni Relations Cell and the active 
participation of the
alumni, the program effectively bridg-
es the gap between academic learning 
and industry
expectations, laying the foundation 
for a successful internship and place-
ment season.

MENTORSHIP EVENT GALLERY





Take, for example, organizations that 
prioritize cultural diversity within 
their teams. Such companies fre-
quently discover that varied perspec-
tives enhance their problem-solving 
skills. A team that reflects the diver-
sity of its market is better equipped 
to approach challenges from different 
angles, leading to innovative solu-
tions. 

This people-centered approach not 
only fosters better internal relation-
ships but also builds trust with clients 
and stakeholders, paving the way for 
collaborative growth that benefits ev-
eryone involved.

Ultimately, promoting a culture of 
diversity and inclusion empowers 
organizations to excel and nurtures a 
sense of shared purpose and connec-
tion that drives collective success.
In our rapidly evolving world, the 
unknown is where new possibilities 
arise.

 When we are willing to step outside 
our comfort zones, we uncover fresh 
opportunities, spark innovative ideas, 
and initiate impactful change. By ex-
ploring the unknown in both business 
and life, we expand our boundaries 
and create a lasting impact on our 
surroundings. For a business to flour-
ish, individuals must begin their jour-
ney by uncovering the unexplored.
In 1985, Steve Jobs faced remov-
al from Apple, the company he 

co-founded. Despite this, under 
his leadership, Apple ventured into 
new product categories, launching 
groundbreaking devices such as the 
iMac, iPod, and iPhone.
Similarly, Sony's initial foray into the 
market with a rice cooker was unsuc-
cessful, yet the company became a 
global electronic giant by refocusing 
its efforts on electronics.
The lesson is evident: success is not a 
straight path. It requires the bravery 
to traverse the unknown and trans-
form challenges into opportunities.
In today's dynamic environment, the 
unexplored should not be approached 
with fear; it represents a wealth of 
potential waiting for discovery. Trans-
formation lies within the unknown.
The most significant opportunities 
often arise in emerging markets, un-
familiar sectors, or innovative strate-
gies. While facing the unknown can 
feel intimidating, adopting an explor-
er's mindset allows us to turn uncer-
tainty into a chance for extraordinary 
discoveries.
Every successful business or individ-
ual has achieved their goals through 
a commitment to embracing and 
exploring new horizons. This is ex-
emplified in MBA programs, where 
students from various regions, profes-

sions, and backgrounds unite to gain 
insights through shared exploration.
In every corner of the unknown lies a 
hidden opportunity, waiting for those 
bold enough to seek it. Success be-
longs to the visionaries who challenge 
conventions, embrace diversity, and 
step beyond the familiar. Whether 
in business or life, the willingness to 
explore, adapt, and innovate is the 
compass that guides us toward mean-
ingful growth and lasting impact.
As individuals and organizations, 
we must recognize that the journey 
into the unexplored is not just about 
achieving objectives and redefining 
possibilities and shaping the future. 
Let us adopt the explorer's mindset, 
one that views challenges as stepping 
stones, differences as strengths, and 
uncertainty as the gateway to prog-
ress.
The world is changing rapidly, and 
the path forward demands courage, 
creativity, and connection. The ques-
tion is not whether opportunities 
exist in the unknown but whether we 
are ready to seize them. By embrac-
ing this spirit of exploration, we can 
transform not only our endeavours 
but also the world around us leaving 
a legacy of innovation, inclusion, and 
inspiration for generations to come.

"Beyond the realms of what we see, 
into the regions of the unexplored, 
limited only by our imaginations." - 
Albert Einstein

The journey toward discovering the 
unknown starts with introspection. 
By examining our own identities, we 
can unlock parts of ourselves that re-
main hidden—places free from judg-
ment, hesitation, chaos, failure, or 
hatred. Instead, we find a space filled 
with satisfaction and a deeper under-
standing of our humanity.

Venturing into the unexplored goes 
beyond networking or achieving busi-
ness objectives; it requires a trans-
formation in our way of thinking. It 
involves cultivating curiosity, foster-
ing resilience, and welcoming the un-
familiar with an open heart and mind. 
Whether it's entering a new market, 
innovating products, or connecting 
with diverse cultures, this exploration 
leads to growth and change in ways 
we might not foresee.

When businesses engage with cultural 
diversity, they significantly enhance 
their understanding and expand their 
perspectives. By immersing them-
selves in various global markets, com-
panies can access a wide array of ideas 
and practices that improve their op-
erations. Incorporating these insights 
into their strategies strengthens or-
ganizations’ economic resilience and 
opens doors to new possibilities.
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The nexus of different experiences 
and uncharted territories is a fertile 
ground for innovation and makes 
the brain challenge the status quo. In 
today’s international corporate devel-
opment, economic and product in-
novation, unfamiliar cultures require 
understanding. The aim of this article, 

A Brief on VOYAGE-UNDISCOV-
ERED, is to demonstrate how broad-
ening the cultural horizons could 
provide new ideas, which could en-
hance the entire range of industries to 
levels never reached before. We seek 
to promote a better understanding of 
different interactions and peculiarities 
of cultures to break psychological bar-
riers and bring creative solutions to 
the complexity of the current global 
market. It is our expectation from this 
exploration that innovation as well as 
collaboration across several fields will 
be stimulated by the discovery of dor-
mant possibilities in new domains. 

Beyond the discovery, comprehension 
is also important; this is the focus of 
the encounter.  Voyage is more than 
just a travel across borders. It is a 
journey into different dimensions of 
life. In this case, culture, that is yet to 
be discovered – This stands true when 
we aim to understand previously un-
explored cultures. 

Such encounters with new and for-
eign cultures expand one’s horizons 
bringing creativity as well as respect 
for human differences.  The voyages 
of pioneers such as the fur-trading 
ship Columbia created opportunities 
for establishing important relation-
ships but also opened the eyes of the 
Americans to the limitations of the 
Pacific culture and the concepts of the 
global interdependence of economies 
(DOCKS N at University T of Car-
olina N at Greensboro et al., 2017). 
Such interactions cause contempla-
tion about the social order and the 
economic relationships that enhance 
humanity. 

These journeys, as also pointed out 
in the wider context of the blue econ-
omy narrative, include traversing 
through various governance frame-
works, including ecosystem-based 
management and marine spatial 
planning that are essential for culture 
and sustainable development impacts 
((Canuel et al., 2021)). 

Thus, we can certainly argue that the 
concept of voyage as a term is great 
for opening the dull cultures that have 
never been explored and are in dull 
silence waiting to be brought into the 
future.

The inventiveness in cultural integra-
tion as applied in business can give 
rise to new developments. Businesses 
with an innovation-focused culture 
stand a better chance of spotting new 
twills and getting profit out of them. 
As such, they can create value that is 
different and appealing to their mul-
tiple markets5. Such organizations, 
like Tesla and SpaceX, have been suc-
cessful because their corporate culture 
promotes concepts of creativity and 
originality7. They have been innova-
tive and therefore, have distinguished 
themselves in fierce markets by en-
couraging their employees to voice 
out ideas and take gambles.  

The importance of the relation be-
tween it on the one hand and inno-
vation culture on the other hand in 
terms of economic growth should not 
be neglected as well. Nations that do 
well in innovation generally perform 
better economically too. The link 
seems to suggest that, organizations 
and even nations that embrace an in-
novative culture are more likely to be 
economically developed. All econom-
ic and non-economic factors come 
into play as businesses get into the 

market with new products or services 
and expand the economy’s growth. 
Moreover, cultural intelligence pre-
pares specialists for successfully per-
forming transactions outside their 
country. As markets get more global-
ized, the relevance of a finer under-
standing of cultures increases. 

Organizations that are willing to 
invest in the cultural skills of their 
workforce stand a better chance of 
establishing good relations with their 
customers in different regions.  In 
conclusion, the voyage into the un-
discovered realms of culture not only 
enriches our personal experiences but 
also serves as a powerful catalyst for 
innovation in business development, 
economic growth, product advance-
ment, and human relationships. By 
cultivating an innovation culture that 
values creativity and embraces di-
verse perspectives, organizations can 
unlock unprecedented potential. As 
we sail through this ever-changing 
landscape, let us remember that every 
interaction with a new culture pres-
ents an opportunity for growth—both 
individually and collectively.
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“Man cannot discover new oceans 
unless he has the courage to lose sight 
of the shore.” — André Gide
 
The allure of the undiscovered has 
always stirred the human spirit. It’s 
the siren call that pushed early explor-
ers across uncharted seas, inspired 
scientists to delve into the mysteries 
of the universe, and drove innovators 
to reshape the way we live and think. 
The journey into the unknown is not 
merely about exploration; it’s about 
transformation.
 How does the act of exploring the 
unknown foster innovation, fuel eco-
nomic progress, and strengthen hu-
man connections? And more impor-
tantly, how can this mindset empower 
us to redefine our businesses and 
ourselves? It’s a story of courage, curi-
osity, and the boundless possibilities 
that await beyond the horizon. 
 The unknown is not a void; it’s a well-
spring of potential. The world would 
lack the innovations we now take for 
granted: electricity, the internet, and 
even the mobile devices that connect 
us. The courage to step into the un-
known is what separates the ordinary 
from the extraordinary.
Consider the words of T.S. Eliot: 
“Only those who will risk going too 
far can possibly find out how far one 
can go.” The willingness to take risks 
and explore uncharted territories is 
the foundation of progress. Every leap 
into the unknown, whether physical, 
intellectual, or emotional, challenges 
us to grow and adapt.  

 
One of the most transformative 
aspects of exploration lies in dis-
covering new cultures. Immersing 
ourselves in unfamiliar traditions, 
languages, and ways of thinking 
opens our minds to possibilities we 
might never have considered. This is 
particularly true in the world of busi-
ness, where cultural exploration can 
spark groundbreaking ideas.  
Taking the global expansion of a com-
pany like McDonald’s. McDonald’s 
didn’t succeed globally by imposing 
its Western menu on every market. 
Instead, it embraced cultural nuances, 
introducing items like the McAloo 
Tikki in India or teriyaki burgers in 
Japan.
 The path to growth in business is 
rarely a straight line. Businesses that 
succeed in the long term are those 
that consistently ask, “What’s next?” 
Taking Tesla, for example. By taking 
risks and challenging conventions, 
Tesla not only brought revolution to 
the auto industry but also paved the 
way for a more sustainable future.
 
The lesson here is simple: the greatest 
opportunities often lie in the least ex-
plored places. Whether it’s identifying 
a new market, rethinking a product, 
or embracing an emerging technol-
ogy, the act of exploration is what 
drives progress. 
Startups in fields like fintech, health 
tech, and e-commerce are bridging 
gaps and creating solutions that were 
previously unimaginable. These ven-

tures prove that economies thrive 
when exploration becomes a way of 
life. Stepping into the unknown en-
courages us to connect with others in 
meaningful ways.
 When we engage with people from 
different cultures or backgrounds, we 
gain new perspectives and develop a 
deeper understanding of the world. 
This ability to empathize and collabo-
rate across differences is increasingly 
valuable in today’s interconnected 
world. 
In the workplace, diverse teams ex-
emplify the power of the undiscov-
ered. When individuals from varied 
backgrounds collaborate, they bring 
unique perspectives that drive inno-
vation and problem-solving. More 
importantly, they build relationships 
based on mutual respect and shared 
purpose, paving the way for long-
term success. 
 
Innovation is born in the undiscov-
ered. It requires not just improving 
what already exists but imagining 
what could be. Some of the most 
transformative products and ideas in 
history stemmed from this mindset. 
 
Consider the iPhone. Before its 
launch, mobile phones were func-
tional but uninspiring. Apple dared to 
ask, What if a phone could be more 
than just a phone? This leap into the 
unknown didn’t just create a product; 

it transformed entire industries, from 
telecommunications to entertain-
ment. Similarly, advances in health-
care, such as CRISPR technology or 
wearable health devices, demonstrate 
how exploration leads to solutions 
that redefine what’s possible. These 
innovations don’t just improve lives—
they reshape the future.
 
It’s about asking, “What if?” and per-
sisting even when the path forward 
is not clear. They adapt, innovate, 
and ultimately shape the future. The 
lesson is simple yet profound: the 
unknown is not a risk; it’s an oppor-
tunity.
So why does the undiscovered mat-
ter? Because it’s where all the magic 
happens. It’s the spark that ignites 
progress, the challenge that sharp-
ens resilience, and the space where 
true growth occurs. As you embark 
on your own voyages—whether in 
business, relationships, or personal 
growth—remember this: the un-
known isn’t a void to fear; it’s a hori-
zon to chase. By embracing the un-
familiar, we don’t just discover new 
worlds—we transform ourselves and 
the world around us. 
 
The question is not whether you 
should explore the undiscovered or 
not. The question is: How soon will 
you start?
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Space has long been a symbol of the 
unknown, a vast frontier that sparks 
human curiosity and imagination. 
What once seemed like a far-off 
dream is quickly becoming a real-
ity. Thanks to innovations in space 
technology, companies like SpaceX, 
Blue Origin, and Virgin Galactic are 
transforming space exploration into 
a booming commercial industry. As 
technology makes space more acces-
sible, new business opportunities are 
emerging, paving the way for every-
thing from space tourism to satellite 
networks and even asteroid mining.
Space travel was costly and limited in 
the past, largely because rockets were 
used only once. 

Once launched, they would fall back 
to Earth, often being discarded. This 
made space missions expensive and 
infrequent. However, the rise of reus-
able rocket technology has changed 
all that. SpaceX’s Falcon 9, for exam-
ple, is designed to land back on Earth 
after its mission, ready to be reused 
for future launches. This innovation 
has reduced the cost of space travel 
and opened up new possibilities for 
private companies to engage in space 
activities, from launching satellites to 
offering new services. 
One of the most exciting develop-
ments in space exploration today is 
space tourism. Once a fantasy, the 
idea of paying to travel to space is 

now becoming a reality. Virgin Ga-
lactic and Blue Origin offer subor-
bital flights, allowing customers to 
experience weightlessness and see 
Earth from space. While these flights 
are expensive and limited to a small 
group of wealthy customers, the space 
tourism market is expected to pro-
liferate. As technology improves and 
prices decrease, space travel will likely 
become more accessible to the general 
public. For investors, this represents 
an exciting new market poised for 
significant expansion in the coming 
decades.

Alongside space tourism, satellite 
technology is another area with mas-
sive growth potential. Satellites are 
crucial for everything from global 
communications to weather fore-
casting and GPS. SpaceX’s Starlink 
program, for example, aims to create 
a global internet network by launch-
ing thousands of small satellites into 
low Earth orbit. This could provide 
high-speed internet to underserved 
and remote regions around the world. 
The satellite market is already worth 
billions, and as space access becomes 
more affordable, more companies are 
entering the market, creating new 
opportunities in telecommunications, 
agriculture, and even disaster man-
agement.

Perhaps the most groundbreaking 

development is space mining. While 
mining asteroids for valuable metals 
and minerals sounds like something 
from a sci-fi novel, it’s becoming a 
serious possibility. Companies like 
Planetary Resources are working on 
technology that could allow us to 
mine asteroids for materials like plat-
inum, rare earth metals, and water. If 
successful, space mining could alle-
viate Earth’s resource shortages and 
provide materials for future space 
missions. The profit potential is enor-
mous, with some estimates suggesting 
that asteroid mining could become a 
trillion-dollar industry.

Another exciting frontier is inter-
planetary travel. SpaceX has plans to 
send humans to Mars within the next 
decade, to eventually establish a col-
ony there. Developing the Starship 
spacecraft, designed for long-duration 
missions, is a key part of these plans. 
While colonizing Mars is still a long 
way off, the technology being devel-
oped now is laying the foundation for 
future industries—everything from 
space agriculture to extraterrestrial 
construction. If humans do eventually 

settle on other planets, it could create 
entirely new sectors and opportuni-
ties, pushing the space economy into 
even more uncharted territory.
As space exploration continues to 
evolve, the business opportunities are 
limitless. The cost of sending rock-
ets into space is dropping, and new 
technologies are making space travel 
more routine. This will likely open 
the door for more companies to get 
involved, from startups to established 
tech giants. The industries that will 
thrive are not just those we think of 
today— telecommunications, energy, 
and transportation—but new indus-
tries we haven’t even imagined yet.
In the coming years, space will no 
longer be an unreachable frontier but 
a vast and profitable marketplace. 
Whether through space tourism, 
satellite services, asteroid mining, or 
even interplanetary colonization, the 
business of space exploration is tak-
ing off. The future is full of possibil-
ities, and for those ready to embrace 
the unknown, the rewards could be 
extraordinary. Space, once a place 
of mystery, is now a new frontier for 
business, innovation, and human po-
tential.
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Every great discovery begins with 
curiosity and the courage to step into 
the unknown. From navigating un-
charted lands to venturing into the 
depths of oceans and beyond Earth’s 
atmosphere, exploration has shaped 
human civilization, inspiring innova-
tion and growth.
Let’s try to answer, How do expedi-
tions across the unknown spark inno-
vation and help us thrive? How does 
travel rejuvenate us, helping us return 
to challenges with renewed vigour?
And how do those unexpected de-
tours and serendipitous moments give 
us the courage to overcome obstacles?
The theme Voyage - Undiscovered, 
delves into the transformative power 
of exploration—how journeys across 
uncharted lands and untapped waters 
have profoundly influenced our daily 
lives and businesses. The possibilities 
are as limitless, as the skies and
as deep as our imagination.
The Journey Across Land
Land exploration has been a corner-
stone of progress, offering insights 
into geography,biodiversity, and cul-
tural diversity. In modern times, land 
exploration continues to redefine
industries. The discovery of the Am-
azon rainforest’s rich biodiversity has 
proven critical for medicine. It is es-
timated that 70% of cancer treatment 

drugs are derived from rainforest
plants, emphasizing the economic 
and societal value of natural resourc-
es.
Businesses today leverage such dis-
coveries to develop sustainable mod-
els, particularly in ecotourism, which 
balances conservation with commu-
nity development. Iconic landmarks
discovered or made accessible 
through expeditions, like Machu 
Picchu or Mount Everest, contribute 
significantly to local economies. The 
global adventure tourism market, 
which is tied to these expeditions, is 
valued at $282 billion in 2023 and is 
projected to grow by 15.2% annually 
through 2030 as per reports of repu-
table market research firms such as
Grand View Research and Allied 
Market Research, which track trends 
and data in the tourism industry.
Unintended detours during land ex-
plorations like unexpected take diver-
sion makes us meet different people 
in the journey may lead to unexpect-
ed opportunities. These moments 
of unplanned discovery refine deci-
sion-making skills and underscore the
importance of adaptability—a vi-
tal trait in today’s dynamic business 
landscape.
Shipping alone accounts for 90% of 
global trade. Businesses investing 

in deep-sea mining and sustainable 
marine practices are not just securing 
resources but also pioneering solu-
tions for global challenges.
Over 95% of global internet data trav-
els through underwater fibre-optic 
cables. These cables, laid across sea-
beds, form the backbone of modern 
communication and business infra-
structure. Their durability and capac-
ity enable seamless connectivity for 
industries, from e-commerce to finan-
cial services.visually states how tiny 
we are when compared to the mother 
earth.To infinity and beyond 
Let us venture into outer space, set-
ting aside our presumptions, to ex-
plore what lies ahead. For instance, 
the space mining startup AstroForge 
is preparing to launch a historic
asteroid-landing mission in 2025. The 
California-based company has re-
cently secured $40 million in funding 
from investors, reflecting the growing 
interest and potential in extraterres-
trial resource exploration.Meanwhile, 
companies like SpaceX continue to 
revolutionize space infrastructure. 
By developing reusable rocket tech-

nologies, such as those held by their 
innovativeReflections on the Undis-
covered Venturing into unexplored 
territories often demands laying 
down new paths, facing challenges 
head-on, and embracing the unfa-
miliar. Moreover, exploration reju-
venates the human spirit. Immersing 
oneself in unfamiliar environments 
sparks creativity and provides fresh 
perspectives. For professionals, travel 
acts as a reset button, improving fo-
cus, reducing stress, and enhancing 
problem-solving capabilities. It’s no 
coincidence that many leaders turn to 
exploration—be it a trek in thewilder-
ness or a voyage across the sea—for 
inspiration and clarity.As we venture 
further into the undiscovered, the 
possibilities are endless. From sus-
tainable practices inspired by rainfor-
ests to technological breakthroughs 
enabled by underwater cables and 
space missions, exploration continues 
to unlock humanity’s potential. For
businesses, the lesson is clear: em-
bracing spontaneity and stepping into 
the unknown can lead to transforma-
tive growth, innovation, and success.
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Exploring the undiscovered and im-
mersing oneself in a new culture can 
significantly foster innovation and 
push the boundaries of our economy, 
businesses, product development, and 
human relationships alike. It helps us 
experience diverse perspectives as we 
engage with different cultures. Indi-
viduals and teams get exposed to a va-
riety of viewpoints and problem-solv-
ing approaches. Diversity is likely to 
foster creative solutions to any issue 
that may not be possible within a 
more homogeneous group. Different 
cultures often have unique practices, 
traditions, rituals, symbols, and ways 
of doing things. By observing and 
understanding these practices, busi-
nesses can draw inspiration for new 
products, services, or processes that 
sync with a broader audience. Such 
exposure to different environments 
and ways of thinking also builds 
adaptability. Businesses that embrace 
change and are open to new ideas are 
more likely to innovate and stay com-
petitive in a rapidly evolving market. 

Many cultures have sustainable prac-
tices and a deep respect for nature 
and the environment. Learning from 
these practices can inspire businesses 
to adopt more sustainable and ethical 
approaches, which can be a remark-
able differentiator in the market and 
may help gain a competitive advan-
tage and goodwill for the business. 
Exploring new cultures can uncover 
the potential needs and gaps in the 

market. Understanding local cus-
toms, tastes, and preferences can help 
businesses tailor their offerings to 
adequately serve the diverse customer 
segments. Moreover, engaging with 
new cultures often leads to building 
relationships and networks that can 
be beneficial for any business and/or 
professional collaboration. These con-
nections can open doors to partner-
ships, joint ventures, and knowledge 
sharing that drive innovation. Expo-
sure to cultural diversity can promote 
experimentation and risk-taking by 
encouraging businesses to try new 
ideas for breakthrough innovations. 

Additionally, exploring the unknown 
encourages a growth mindset, where 
individuals and organizations view 
challenges as opportunities for their 
learning and growth. This mindset 
is crucial for fostering innovation 
and creativity within a business and 
building a reputed brand image in the 
market. Understanding cultural nu-
ances helps businesses communicate 
more effectively and respectfully with 
diverse stakeholders. Cultural sen-
sitivity exhibited by a company can 
enhance brand loyalty and positive 
word-of-mouth from customers. It 
can potentially foster effective mar-
keting strategies and deeper market 
penetration. Products that are aligned 
with cultural values and practices 
are more likely to succeed in the lo-
cal markets. By understanding local 
customs and traditions, businesses 

can create offerings that sync with 
cultural expectations, enhancing user 
acceptance and satisfaction. Further-
more, exposure to different ways of 
life can inspire innovative ideas that 
can translate into new product spec-
ifications or features. For example, 
traditional practices or local materials 
can be integrated into modern prod-
uct designs, creating unique product 
lines. Different cultures may have 
distinct approaches to problem-solv-
ing. Learning from these methods can 
lead to innovative solutions that can 
be applied in product development 
and other situations facing challenges. 
Besides, exposure to diversity fos-
ters empathy, allowing individuals 
to appreciate different perspectives, 
opinions, and experiences. It pro-
motes openness to experience and 
makes individuals respectful towards 
one another. This understanding can 
strengthen relationships, both within 
teams and with customers. 

Understanding cultural nuances im-
proves communication skills, helping 
teams become cohesive and perform 
effectively. This is particularly import-
ant in diverse workplaces or when 
working with international partners 
and clients. Diverse teams are often 
known to be more creative, as they 

combine different viewpoints and ex-
periences to tackle challenges. Build-
ing relationships based on cultural 
understanding fosters mutual trust 
and respect among the stakeholders. 
Such a positive environment encour-
ages open dialogue, psychological 
safety, collaboration, and creativity; 
essential for successful product devel-
opment and development of market 
strategies for any business across the 
globe. Additionally, engaging with 
customers from different cultures 
provides valuable feedback that can 
help in product iterations. Under-
standing how different users interact 
with a product can lead to product 
iterations in such a way that can im-
prove the overall user experience. 
Furthermore, understanding cultural 
values can lead to more ethical busi-
ness practices, fostering positive rela-
tionships with customers, suppliers, 
and communities at large. In conclu-
sion, exploring the undiscovered and 
engaging with new cultures not only 
broadens the horizons but also serves 
as a catalyst for innovation. By em-
bracing diversity and promoting the 
organizational climate of curiosity, 
openness, learning, and innovation, 
businesses can push their boundaries, 
adapt to changing landscapes, and ul-
timately excel in a global marketplace.
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many a firm to the status of multina-
tional and transnational corporation 
from being a domestic entity. Apple 
Inc.’s success in Japan, McDonalds 
tasty customisations across the palates 
of the world, small car innovations for 
developing countries, crossovers of 
various popular brands of garments 
and accessories are all live examples 
of conscious trysts of business entities 
with the civilisational cultures of the 
world. Though ironical, it is a fact that 
British corporations celebrate Indian 
Independence Day and secular prod-
uct marketers across the world time 
their marketing efforts around the 
cultural festivities of varied human 
races and societies. 
Status Quo behaviour is very cozy 
to entertain until uncertainty strikes 
hard. Humankind is full of heroic 
examples of how the spirit of enquiry 
into the unknown has taken risk and 
uncertainty head on. On a philosoph-
ical level the noble and courageous 
souls found the purpose of their ex-
istence on this planet only through 
their voyages into the undiscovered. 
Scientists, researchers, and business 
entities should never forget that their 
pursuits are rewarded only because 
they benefit the human kind. It is 
time that the intellectual voyages con-
sider setting out to know more about 
“Intentions” than “Intelligence” of hu-
mans to artificially create the noble, 
generous, and humane.

accounting. The estimation of speed 
light using “Yojanas” and “Nimishas” 
(shown in the opening quote of this 
article), in the current metric system, 
are remarkably close approximations 
to that estimated by the highly ad-
vanced scientific community. 
Very few acknowledged the presence 
of Indigenous people, much prior to 
the Christopher Columbus’ landing 
on the islands of Americas, and too 
few might know that kayaks, corn, 
rubber, anaesthesia, and suspension 
bridges were being used by these hu-
mans much before they were manu-
factured and popularised by the mod-
ern enterprises. Music industry of the 
world has learnt from and imitated 
the rich native folk music of various 
civilisations of the world. Hardly any-
one of the prosperous modern music 
industry would have paid for the in-
tellectual property rights of the native 
indigenous people’s music. 
Scientific inventions and discover-
ies are never-ending endeavours of 
humans. Business growth and trans-
formation always pivoted on the 
applications of such discoveries by 
contextualising them to the habitat, 
cultural belief systems and practic-
es of the various parts of the world. 
Entrepreneurs used the inventions 
to provide solutions to pain points of 
humans or helped humans to lever-
age knowledge to improve the quality 
of life. “Glocalisation” is a successful 
business strategy that has catapulted 

 “Oh I Surya, such beautiful one 
that illuminates the entire radiant 
realm(world), and Oh the Lord who 
travels Two Thousand Two Hundred 
and Two Yojanas in half a Nimisha”
Some of the significant motivations of 
voyages into the undiscovered were 
due to either sheer intellectual spirit 
of inquiry into perplexing phenom-
enon, expansionary strategies of co-
lonial rulers(British, Dutch, Spanish, 
Portuguese), power hungry emper-
ors(Alexander the Great) and adven-
turous chieftains, or in search of re-
sources for survival or entertainment. 
These voyages of humans made them 
revel in their abilities, due to their 
inventions and discoveries, to ma-
noeuvre the nature and environment 
they lived in (farming), if they could 
not tame it. Whatever might be their 
motivations, their journeys into un-
chartered territories landed humans 
into boundless treasures of material 
resources and knowledge. The logistic 
support for such expeditions across 
geographical terrains and oceans, led 
to the inventions of wheels, fire, carts, 
automobiles, the Galleon designs of 
ships, rockets, and space crafts(Sput-
nik 1, 1957, by Russia). The phenom-
enal impact of power to transport 
needs no assertion.

Vasco Da Gama’s spice motivations 
discovered the sea routes to India, 
which later changed the history of 
world trade bringing wealth and pros-
perity to various parts of the world.

The success of the mission Chan-
drayan-3 landing on the southern 
pole of the Moon, is going to trigger 
new scientific expeditions and deep 
space explorations, to get clues about 
the early solar system. Such bold 
voyages into the undiscovered parts 
of the universe, opened ambitious 
space programmes for various gov-
ernments. SpaceX, which demonstrat-
ed that space crafts can be reusable, 
carved business opportunities out 
of them. Chandrayan-3 has changed 
the image of India from that of an 
engineering and technology laggard 
to that of an equal player in the pres-
tigious league of the world. Many 
positive externalities await India due 
to this, beyond space research and 
exploration.  

Voyages into the undiscovered lead 
to unexpected and compelling inter-
actions with the culture of the civili-
sations at their destinations. Culture 
is a complex interconnected structure 
of knowledge, art, belief systems, law, 
rituals, practices, and customs. At 
times, there is a lot of learning that 
happens in the process, when the ad-
venturous travellers encounter much 
more advanced ways of living, due 
to pre-existing age-old destination 
civilisations. Bharath’s knowledge of 
astronomy, concept of Zero, use of 
cotton for textiles and surgical medi-
cine have transcended the boundaries 
of Bharath and have sown the seeds 
of modern-day medicine, comput-
ing, mathematics, cotton textiles and 

Voyage into the “Undiscovered”:Voyage into the “Undiscovered”:
  

Selfishness & MagnanimitySelfishness & Magnanimity

KAMESHWAR 
RAO




